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A Report on Operations in 1968 


Growth 


In 1968, income and gross profits were the 
highest in the agency’s eight year history. In- 
come was up 10.2 per cent and gross profit 12.1 
per cent over 1967. This performance was con- 
sistent with our most recent five year forecast. 


New business acquired in the past year came 
from two sources. First, from satisfied chents. 
We received substantially increased assignments 
from over one-third of the clients we already 
serve. Second, our active but selective new 
business campaign gained us five new accounts 
and brought our client list to 27—still a very 
small number for a Canadian agency of our size. 


1969 Outlook 


Most of our new assignments came towards the 
end of the year and their effect will be reflected 
in our 1969 annual report. Because of this new 
business and continued cost control, we antici- 
pate that our income will increase by 15 per cent 
and profits by 25 per cent during 1969. 


Progress 


In the present climate of aroused public opinion, 
the making of informative, effective advertising is 
a challenging task. 


It is our duty to be sensitive to the new voice of 
Canadian consumers, and to help our clients 
develop marketing policies to meet the new needs. 
We believe that the act of listening sympathet- 
ically to rational criticism of advertising and mer- 
chandising practices is an essential step towards 
strengthening trust between consumers and 
producers. 


Our reputation as professionals in advertising 
and as an agency with a public conscience 
became more widespread in 1968. Our execu- 
tives were invited to speak before many business 
and professional groups. Articles about us in the 
trade and general press appeared frequently. 


Our Chairman and Managing Director— 
Andrew Kershaw—was appointed to the Cana- 
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David Ogilvy talked to students at McGill University and York University. 


dian Consumer Council which acts as an 
advisory board to the Federal Minister of Con- 


sumer and Corporate Affairs. 


The Agency continued to play a leading role 
in several areas. 


—We were one of the two or three largest users 
of spot television in Canada. Our abilities in this 
field were rewarded by corporate buying assign- 
ments from three of our major clients. 


to find that full-colour ad- 
vertisements in newspapers are very effective, 
and made greater use of them than in previous 
years. 


—We continued 


—Our use of direct mail advertising grew and 
we conducted continuing research and testing of 
several new ways to use this important medium. 


—Last year we became more involved in the 
conception and execution of merchandising and 
sales promotion campaigns for many of our 
chents. Our Special Accounts Group was ex- 
tremely active in this field, especially for their 
industrial clients. For this type of account, we 
often do the greatest part of our work in planning 
and designing merchandising campaigns rather 
than in the creation and placement of advertising. 
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—We maintained our policy of pre-testing the 
advertising we prepare in rough, prototype form 
before we become involved in the high costs final 
production entails. In the past year we further 
refined our techniques for conducting this type 
of research and we are now able to do more pre- 
testing, at a lower cost, than before. 


—The Montreal office completed its first year of 
operation; fulfilling its role of providing improved 
service to our Montreal-based clients. We ac- 


quired one new account through this office late 
in 1968. 


We would like to pay tribute to the talent, 
loyalty, and devotion of our staff. ‘They have 
earned our clients’ continued confidence in us, 
and have thus ensured our progress over the 
years. We thank our clients for their support and 
shall continue to serve them to the best of our 
ability. 


Bats of lhat— 


A. G. Kershaw 
Chairman and 
Managing Director 


J. S. Straiton 
President and 
Creative Director 
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General Foods 


Lever Brothers 


Print Advertising 


Black Magic 
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To plead your case 
Save your face 
Placate a mate 
Congratulate. 


Ensure survival 
Foil a rival, 

Charm a hostess 
You're the mostest. 
Apologize 
Sympathize. 

Nice surprise, 
Coltee Cream Liquid Cherry Twinkling eyes. 


Black Magic 


New dad 
New pad 

Nights in June-ing 
Harvest mooning 


Sombre Mondays 
Easter Sundays 
Christmas, birthday. 
July firstday 
Winter's night 


Firelight 
Moth 


Day 
First night play 


Montelimsr Orange Cream For a movie 
groovy. 
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Tears near {And explains how he can triple hin money!) 
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Blind date 
Irate mate. 
On yacht 
Not got 


Infatuation 
Adoration, 
Love token 
Promise broken, 


Hard as nails? 
Never fails. 


Black Magic 
works wonders 


Tonight? 


Come! cocoem from Rowntree 


Red, ripe sirauberries and plenty of them. Adil a scoop of ice cream Jor complete revtaty 


We make gasoline. 
But mileage is our business. 


We can suggent many more pas-saving secrets. We wane (2) TCI? works to beep park pugs from misfiring 
when we fil your tank, 90 
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¢ Abou 13¢ each, hot and heavenly 
Strawberry Turnovers. They come frozen 
from Pepperidge Farm. You add the 
home cooking, serve them spanking hot. 
The strawberries are luscious. The golden 
flaky pastry is an experience. 
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Super Shell for good mileage (4) A detergent this Seponit, 
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Sign & Fly Service: 

one of 7 reasons why you should own eggs 

an American Express card Ise mew Pref fr Soph Ce 

Give your furniture a brand new look 
with te Profile Casters 


Beautiful, spotless aie every ine 
without bothersome scraping and pre-rinsing. 
With this new Moffat automatic dishwasher. 


Born Rich 
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Lever Brothers General Foods Moffats 
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Tender, beefy, Top Choice in handy tear-open pouch. 
Needs no refrigeration. 
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Top Cholee js made with fr ih red Lie us, Potassium, Calciu 
e150 ete! Get 
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all the good food 
e'll ever need, Frote 
main A, Vitamin D, Nia 
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Shell Canada General Foods Schweppes 


Start at 6 o'clock 
Serve at 6:30 


Make these fabulous casseroles in only 30 
minutes with Minute Rice. And look for more 


MINUTE RICE $ great casserole ideas in the 30-Minute Casserole 
30-minute Se Book free with special Minute Rice 
packages now. 


Yi teaspoon salt 


Upside-down Ham ’ 
H 

3 tablespoons burter \% [easpoon pepper 1 
B tablespoons dark brown 11g teaspoons I 
sugar alnced onloa 1 

1 teaspoon prepared mustard 1 cups Minute Rice | 
1 ean (10 08) aliced pineapple, 1 cup milk H 
ceed I cup seater H 
2/4 tablespoons flour ' 


Chicken and Rice 
| Alexandria 


Lcup milk dash of pepper 

1 Vacup dour Vs cups Minute Rice 
136 cups water hed chicken 

Lcup chicken broth 1 can ( ds 

1 Woup butter mushree 


ped pimiento 


Worcestershire sauce 
144 teaspoons salt 

Blend milk i 
1) cup bi 


La nouvelle 

Mercedes-Benz 250: 

tellement “surperfectionnée” * 
qu’elle prend les rampes en tréfle... 
comme si c’était des lignes droites. 
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Campbell Soup 


Traders Group 


Johnson & Johnson introduces CAREFREE* Tampons — 
a new concept in sanitary protection. 


Johnson & Johnson 


The Battle 
Against Pain. 


How the special two-layer design 
of a tablet called “Bufferin” is 
important news to sufferers from 
troublesome, or recurrent, pain. 


How does it work? It isa medical The other layer ia Di-Almin- from your stomach into your 
fact that the pain relieving ate, a unique antacid ingredient. bloodstream. 

ingredient in any tablet must When a Bufferin tablet hits Ax a resull, you experience 
dissolve in your stomach, and yourstamach, thefast-Jissolving “double quick relie(”= relief 


fet to the source of pain via the }j-Alminate layer breaks up, within moments of taking the 
Bloodstream, before you can creating a temporary “pocket of tablet. 
sexpenence relief Jow acidity around the tablet. Extra benefit—important to 
This is where Bufferin’s two- This itle “pocket” speeds up People who take pain relievers 
layer design (result of 20 years’ he pausage of the pain reliever frequently. Bufferin’s unique Di 
work on the part of Bufferin Alminate ingredient is also an 
fcealists) "pets ik off the excellent antacid. It works to 
ground™—fast help protect the stomach against 
How Is Bofferin different? hyperacidily, oF gasine upset 
Bufferin's special design helps This sccond benefit can be 
It dissolve rapidly». get relief important to many people— 
bearing ingredients nto your particularly anthritics 
bloodstream quickly. Added Insurance: should you 


not be completely satisfied with 


the performance of this specially 

designed product, the Bratol- 
‘One of Bufferin’s 1wo layers is 

acetylsalicylic acid, an ingredient 


Myers Company of Canada, 
makers of Bufferin, will promptly 
proven highly effective in. the 

relief of pain. . . particularly 


refund double the price you paid. 
arthritic paio. os 


BUFFERIN: 
FAST PAIN RELIEF, 
NO STOMACH UPSET. 


5,632 raisons pour 
lesquelles la plupart des ; 
hépitaux utilisent le Diachylon 
Poreux ZONAS* 


rrame, For instance 


“Supplementing: it can be 
nutritional Russian Roulette.” 


‘Supplementation is, indeed, a dangerous | 
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can stay ~ out longer 
“Canepee® 


protects up to three hours longer 


Shell Canad 
nell Canada Johnson & Johnson 


Rayntree’s 


Something for evasyone inthe fay 
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Surprise the family 
with a treat from 


» Rowntree’s 


This photograph shows just some of our clients’ products. 


